PreCare

Cancer Prevention is the best
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Core Problems

People face challenges like lack of awareness, limited resources, lifestyle struggles, misinformation,
misinformation, financial barriers, stigma, and time constraints in preventing cancer.
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We Provide clear information, affordable resources, support for
healthy habits, accurate tips, financial help, open conversations and
easy access to check-ups for cancer prevention
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Market Opportunity: Size and Growth Potential

150B 10%

Market Size Annual Growth

The global natural health and wellness market is expected to The market is growing at a rate of over 10% annually, fueled by
reach $150 billion by 2025. by rising consumer awareness.
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Business Model: Sustainable Revenue
Revenue Streams
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We offer monthly subscription plans for personalized natural prevention Kits.
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Customers can purchase individual products through our online store and retail partners.
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We partner with companies to offer natural prevention programs for their employees.
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ACROSS BORDERS TEAM
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Competitive Landscape: Differentiated Approach

Scientific Focus

1
We prioritize research and clinical evidence to ensure the effectiveness of our solutions.
Personalized Plans
2 We tailor our programs to meet individual needs and preferences, providing a truly
customized approach.
Sustainable Revenue
3 We have developed a diversified business model that

ensures long-term sustainability and growth.
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Proven Marketing Strategy: Reaching Target Audiences

Digital Marketing

We leverage social media, content
marketing, and influencer partnerships to
reach our target audience.

Strategic Partnerships Public Awareness
We collaborate with healthcare We engage in public education campaigns
professionals, wellness organizations, and campaigns to raise awareness about natural
community groups to promote our solutions. natural cancer prevention methods.
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PreCare Bristol Myers Squibb

Preventing YES NONE
Community Gardens NONE NONE
Healthy cooking NONE YES
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